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5 Essential Communications Strategies to



DO NOT BE AFRAID.
This is what you were called to do.



Your RCIA ad is not going to convert someone...

but it may keep someone from converting
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Outdated/unclear design

4

Insider language

"Comfortable"
outreach/placement

L E T ' S  S T A R T  W I T Hthe problem

All "what" and no "why"



1:1 Seeker
event

"Intro"
session or
evergreen
resource

No one shows up to the first day of RCIA without a previous interaction.

The Goal



Your RCIA audience isn't in the pews.
So we have to stop marketing like they are.

Audience
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Spiritual
S E E K E R

Sacrament
S E E K E R



Age range (no more than 5-10 years range)

Gender

Marital status

Kids (how many and ages)

Income level

Employment status & industry/job

Education level

Current religious affiliation

Past experience with religion

Threshold

Hobbies

Favorites (music, books, TV, etc)

Morning person/night owl?

THE MORE specific YOU GET

broaderTHE YOUR IMPACT.
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No one woke up this morning thinking
"I need an info session!"

Pain Point



CHANGE what INTO why.
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RCIA

Liturgical rites

Sacraments of Initiation

Complete sacraments

Official terms for stages:
Catechumenate, Inquirer,
Elect, etc.

"Our" Catholic Faith/BeliefsIN
S

ID
E

R
Becoming Catholic, converting,
considering Catholicism

Name them

Church teachings OR You Believe



RCIA

Liturgical rites

Sacraments of Initiation

Complete sacraments

Official terms for stages:
Catechumenate, Inquirer,
Elect, etc.

"Our" Catholic Faith/BeliefsIN
S

ID
E

R
Becoming Catholic, converting,
considering Catholicism

Name them

Info Session | Inquiry Session | "Come and See"

Church teachings OR You Believe



Loneliness

Unloveable/unworthy

Depression/anxiety

"Something's missing"

Questioning/searching

Unable to be godparent/marry in church

Nagging from relatives (wife, parents)

Not understanding church teachings

Afraid of standing out

Afraid of life changes required

Afraid of being pressured to convert

Doesn't know who/what to trust

Can't find information on process

KNOWING YOUR
AUDIENCE MAKES
MARKETING GO

FROM PASSIVE TOoh my gosh it's me
Not sure how to pass on faith to kids
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The RCIA Info Session is like a discovery call.
Market the transformation, not the process.

Transformation



Loneliness

Unloveable/unworthy

Depression/anxiety

"Something's missing"

Questioning/searching

Unable to be godparent/marry in church

Nagging from relatives (wife, parents)

Not understanding church teachings

Afraid of standing out

Afraid of life changes/time required

Afraid of being pressured to convert

Doesn't know who/what to trust

Can't find information on process

Not sure how to pass on faith to kids

Belonging/Being Known

Forgiven/Mercy/Valued

Peace

Purpose

Answers

Fulfill requirements

Stop nagging & try

THENprove it
Place to grapple and learn

Place where everyone is exploring

Hard work, but worth it/take journey seriously

Support and structure

No pressure, no commitment

Source of truth/foundation

Answers
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What
Eight months of classes every Sunday at 9 am in the
Bishop's room.
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Why
Eight months of personal accompaniment to coach you
on a full life transformation. It's like dating - we help you
get to know Jesus' love for you (through the Bible) and
what it's like to be in relationship with Him (through
Church teachings). We give you the tools to decide at the
end - do you want to be in relationship with Him?
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Faith is a lifelong journey.
So is marketing.

Parishioner Journey
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ON AVERAGE, PEOPLE NEED TO
SEE THINGS 7 times BEFORE 

THEY'LL TAKE AN ACTION.
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Sees flyer in
bulletin Goes to event
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Sees flyer in
bagel shop.

Sees flyer at
post office.

Sees FB ad and thinks
"I've been seeing this

everywhere!"

Clicks on the ad, but
gets distracted and

doesn't sign up.

Sees a friend with
parish swag.

Gets flyer in
hand and goes

to website.

Signs up for info
session.

Gets email
confirmation.

Starts to second
guess and

hesitates to go.

Gets follow up email
and feels

understood; replies

Almost forgets to
go because, life,

and gets reminder
Attends
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Sees flyer in
bagel shop.

Sees flyer at
post office.

Sees FB ad and thinks
"I've been seeing this

everywhere!"

Clicks on the ad, but
gets distracted and

doesn't sign up.

Sees a friend with
parish swag.

Gets flyer in
hand and goes

to website.

Signs up for info
session.

Gets email
confirmation.

Starts to second
guess and

hesitates to go.

Gets follow up email
and feels

understood; replies

Almost forgets to
go because, life,

and gets reminder
Attends



Gas Station TV

Parishioner-owned businesses

Community bulletin boards

Parishioner swag

Parish-related groups

Postcard mailing

Community calendars

Local events

Paid advertising

KNOWING YOUR
AUDIENCE WILL HELP

YOU TO DECIDEwhere to advertise

Plus all parish communication channels!



Is it really worth it?

Yes, they are.



"My parish would never go for this!"

Here's what to do.
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trick



I know it's important, but I have zero time.

I did the work for you.



RCIA 



PACK
Promotion

gloriammarketing.com/
RCIA-promotion-pack



The one is important, but we already have them.

It's time for the 99.



emily@gloriammarketing.com

gloriammarketing.com

instagram.com/gloriammarketing

Get a head start on your RCIA marketing with our RCIA promotion templates.
Learn more at GloriamMarketing.com/RCIA-marketing-pack

Let me help you market like Jesus!


